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Introduction

Welcome to the first issue of the UK Film Council Research and Statistics Bulletin. 

Over the coming months we plan to develop the format with the aim of providing quarterly updates on UK box office statistics and key findings from research projects undertaken by the UK Film Council Research and Statistics Unit (RSU).

The Bulletins will combine to provide a complete picture of UK theatrical performance over the course of the year. They are intended to complement the annual Statistical Yearbook published by the UK Film Council in June 2003.
In this opening issue you will find a UK box office report covering the period January 2003 to August 2003.

This is followed by a selection of findings from a key piece of research we are undertaking on cinema audience diversity in the UK.

If you have any comments about the Bulletin or any of the data presented, please contact the RSU at the address given opposite.
About the RSU

The RSU's role is to originate research and gather data on film to contribute to evidence-based policy and strategic development (currently including tax, broadcasting and European strategies).
It is also responsible for disseminating authoritative information about film in the UK to the film industry, government, the public and the wider research community. 

In addition, the RSU conducts longer-term research, often in partnership with other interested organisations, to improve understanding of the economic and social context of film production, distribution, exhibition and ancillary markets (eg video/DVD, TV). 

You can contact the RSU by e-mail (rsu@ukfilmcouncil.co.uk), or at the following address:
Research and Statistics Unit

UK Film Council

10 Little Portland Street

London

W1W 7JG


1. UK box office and admissions
January to August 2003

Tables 1.1 and 1.2 show there was an initial boost to admissions in January 2003 compared with January 2002 due to the strong performance of Chicago, 8 Mile and the second Lord of the Rings film (The Two Towers). This was followed by a sharp decline in monthly admissions during February and March 2003. The decline slowed in April and May, followed by another sharp fall in June and July. August 2003 saw improved admissions on the same month in 2002. The year to date is down nearly 10% on the same period last year.
Weaker performance in early 2003 may have resulted from the absence of major hits such as Monsters’ Inc. and Ocean’s Eleven, which boosted admissions during the same period in 2002. The Iraq War was another factor in early 2003 (armed conflict began on 20 March). In addition, the lucrative Easter weekend fell at the end of March in 2002, but not until the middle of April in 2003.  

While it is difficult to know for certain which factor had more of an impact on box office performance in early 2003, admissions in April 2003 were markedly below all previous years since 2000. The Iraq war may account for this, as other factors (eg date of Easter, appeal of releases) do not appear to be reflected in the figures for 2000 and 2001. The first half of 2002 (to July) saw an exceptionally strong line-up of releases, including Ocean's Eleven, Monsters Inc., Gosford Park, About A Boy, Star Wars Episode II: Attack of the Clones, Spider Man, Minority Report and Men in Black II.
Table 1.1: Monthly admissions
January to August 2002 and 2003
	Month
	2002 (million)
	2003 (million)
	% +/-  on 2002

	January
	15.0
	16.3
	+8.7

	February
	19.0
	15.0
	-21.1

	March
	14.3
	10.4
	-27.3

	April
	13.2
	12.4
	-6.1

	May
	14.0
	13.8
	-1.0

	June
	12.2
	9.4
	-23.0

	July
	15.0
	12.4
	-17.2

	August
	15.9
	17.1
	+7.7

	Total
	118.6
	106.8
	


 (Source: CAA, Nielsen EDI)

Table 1.2: Average weekly admissions
January to August 2002 and 2003
	Month
	2002 weekly

average (million)
	2003 weekly

average (million)

	January
	3.4
	3.7

	February
	4.7
	3.8

	March
	3.2
	2.4

	April
	3.1
	2.9

	May
	3.1
	3.1

	June
	2.8
	2.2

	July
	3.4
	2.8

	August
	3.6
	3.8


(Source: CAA, Nielsen EDI)

Table 1.3: Monthly admissions 2000 to 2003
	Month
	2000
	2001
	2002
	2003

	January
	10.6
	11.6
	15.0
	16.3

	February
	17.6
	13.8
	19.0
	15.0

	March
	10.7
	10.0
	14.3
	10.4

	April
	13.0
	14.0
	13.2
	12.4

	May
	11.3
	11.6
	14.0
	13.8

	June
	7.7
	9.4
	12.2
	9.4

	July
	14.1
	13.8
	15.0
	12.4

	August
	13.5
	18.1
	15.9
	17.1


(Source: CAA, Nielsen EDI)

Figure 1.1: Monthly admissions figures, 2000 to 2003

[image: image1.emf]0

2

4

6

8

10

12

14

16

18

20

January February March April May June July August

Month

Admissions (millions)

2000

2001

2002

2003


(Source: CAA, Nielsen EDI)

Table 1.3 and Figure 1.1 reveal that July 2003 had significantly fewer admissions than the same month in the previous three years.

The disparity between cumulative box office performance in 2002 and 2003 is clearly illustrated in Table 1.4 and Figure 1.2 (overleaf). 
They show that the January to August 2003 box office underperformed compared with the same period in 2002, although the patterns of increase of the cumulative box office grosses are broadly similar. 
It will be interesting to see whether the 2003 cumulative total catches up with 2002 later in the year. 
This may be unlikely given the exceptional performance of 2002 on the strength of several particularly big franchise releases (James Bond, Harry Potter, Star Wars, Lord of the Rings).

Table 1.4: Monthly box office gross, January to August 2002 and 2003 

	Month
	2002

(£million)
	Cumulative total 2002
	2003 (£million)
	Cumulative total 2003
	% +/- Cum. total on 2002

	January
	59,603,480
	59,603,480
	71,079,352
	71,079,352
	+19.0

	February
	86,365,104
	145,968,584
	73,043,818
	144,123,170
	-1.2

	March
	78,120,050
	224,088,634
	56,891,630
	201,014,800
	-10.3

	April
	50,739,395
	274,828,029
	53,660,678
	254,675,478
	-7.3

	May
	75,317,698
	350,145,727
	74,698,071
	329,373,549
	-5.9

	June
	48,567,506
	398,713,233
	43,863,298
	373,236,847
	-6.4

	July
	65,606,981
	464,220,214
	52,616,021
	425,852,868
	-8.2

	August
	78,471,228
	542,691,442
	91,595,252
	517,448,120
	-4.6


(Source: Nielsen EDI)



Figure 1.2: Cumulative monthly UK box office gross, January to August 2002 and 2003
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(Source: Nielsen EDI) 

Figures have not been inflation adjusted

2. Top films in the UK, January to August 2003

As in 2002, sequels dominated the top of the chart, with the release of the second instalments of the Matrix trilogy and the X-Men series, and the third Terminator and American Pie films.  Table 2.1 (overleaf) gives details of the top 20 performers at the UK box office between January and August 2003.

The table is dominated by US films: every film in the top 20 has US involvement, and the majority (16) are solo USA productions.

The only UK film in the top 20 is Johnny English (at number 5), a UK/USA production.




Table 2.1: Box office results for the top 20 films released in UK, January to August 2003



	
	Title
	Country of origin
	Box office gross 

(£ million)
	No. sites opening weekend
	Opening weekend gross 
(£ million)
	Distributor

	1
	The Matrix Reloaded
	USA
	33,002,938
	481
	12,165,276
	Warner

	2
	Pirates of the Caribbean
	USA
	25,851,024
	452
	3,765,450
	BVI

	3
	Bruce Almighty
	USA
	23,636,401
	446
	7,260,467
	BVI

	4
	X-Men 2
	USA
	20,604,154
	449
	7,037,861
	20th Fox

	5
	Johnny English
	UK/USA
	19,544,052
	445
	3,435,342
	UIP

	6
	Terminator 3: Rise of the Machines
	USA
	18,867,614
	478
	6,080,369
	Col/Tristar

	7
	American Wedding
	USA
	16,676,226
	426
	4,151,788
	UIP

	8
	Chicago
	USA/Can
	16,419,445
	1
	113,386
	BVI

	9
	Catch Me If You Can
	USA
	15,065,226
	459
	3,720,957
	UIP

	10
	Two Weeks Notice
	USA
	13,524,795
	414
	2,636,050
	Warner

	11
	8 Mile
	USA
	13,254,845
	423
	4,440,334
	UIP

	12
	Charlie's Angels: Full…
	USA
	12,355,642
	473
	3,273,078
	Col/Tristar

	13
	Gangs of New York
	USA/Ita/Ger
	10,563,616
	385
	2,622,748
	Entertainment

	14
	The Ring
	USA/Jap
	9,675,766
	396
	2,200,084
	UIP

	15
	The Hulk
	USA
	8,317,290
	500
	3,529,440
	UIP

	16
	The Jungle Book 2
	USA
	8,276,027
	478
	1,436,730
	BVI

	17
	Maid In Manhattan
	USA
	8,240,828
	422
	2,424,584
	Col/Tristar

	18
	2 Fast 2 Furious
	USA
	7,570,861
	424
	2,747,875
	UIP

	19
	How to Lose a Guy in Ten Days
	USA
	6,890,861
	361
	1,247,975
	UIP

	20
	Spy Kids 3D: Game Over
	USA
	6,863,494
	377
	979,374
	BVI

	
	Top 20 total
	
	295,201,105
	
	
	


(Source: Nielsen EDI, RSU)

Figures correct up to and including 2 October 2003 for films released to end of August 2003.  Chicago was released in 2002 but only on one screen from the 27/12, hence its inclusion in this table.

The distributor UIP has the most films appearing in the top 20 (8), followed by BVI (5).

The eight UIP films took one third of the top 20 total box office gross, while BVI films took 27%. 

Table 2.2 (overleaf) reveals that Johnny English is by far the most successful UK production of the year to date, followed by Tomb Raider 2. The Hours ranks highly and also garnered critical acclaim and award recognition.  

The majority (85%) of UK films were made in collaboration with US or European partners. 

The top 20 UK films grossed £44,318,346. 



Table 2.2: Box office results for top 20 UK films released in UK, January to August 2003



	
	Title
	Country of origin
	Box office gross 

(£million)
	No. sites opening weekend
	Opening weekend gross 

(£ million)
	Distributor

	1
	Johnny English
	UK/USA
	19,634,179
	445
	3,435,342
	UIP

	2
	Tomb Raider 2
	USA/Ger/Jap/UK/Neth
	5,245,883
	449
	1,524,676
	UIP

	3
	The Hours
	UK/USA
	4,697,689
	209
	616,575
	BVI

	4
	The Pianist
	UK/Fra/Ger/Pol
	2,935,411
	64
	195,222
	Pathé

	5
	S Club Seeing Double
	UK
	2,306,944
	395
	338,383
	Col/Tristar

	6
	Evelyn
	USA/Ger/Ire/Neth/UK
	1,369,467
	293
	344,270
	Pathé

	7
	Nicholas Nickleby
	USA/UK/Ger/Neth
	1,115,052
	204
	222,376
	20th Fox

	8
	Hope Springs
	UK/USA
	1,062,100
	303
	376,352
	BVI

	9
	Buffalo Soldiers
	USA/UK/Ger
	1,059,017
	37
	113,664
	Pathé

	10
	Ripley's Game
	UK/USA/Ita
	1,011,364
	252
	244,457
	Entertainm't

	11
	I Capture the Castle
	UK
	990,460
	76
	138,142
	Momentum

	12
	Swimming Pool
	Fra/UK
	680,377
	37
	119,092
	UGC Films

	13
	The Actors
	UK/USA/Ire
	458,220
	270
	226,860
	Momentum

	14
	L'Homme du Train
	Fra/Ger/UK
	376,256
	18
	43,734
	Pathé

	15
	Spider
	Fra/Can/UK/Jap
	326,414
	19
	64,083
	Helkon Sk

	16
	The Good Thief
	UK/Fra/Can/Ire
	325,514
	20
	39,122
	Momentum

	17
	To Kill a King
	UK/ Ger
	209,061
	53
	59,701
	Pathé

	18
	The Heart of Me
	UK/Ger
	202,590
	41
	52,466
	Pathé

	19
	Four Feathers
	USA/UK
	164,725
	143
	61,800
	BVI

	20
	In this World
	UK
	147,623
	5
	12,153
	ICA Projects

	
	Top 20 total
	
	44,318,346
	
	
	


(Source: Nielsen EDI, RSU)

Figures correct up to and including 2 October 2003

The remaining months of 2003 will see the release of a number of potential UK box office successes, including Calendar Girls, Love Actually, and Anthony Minghella's new film, Cold Mountain.
3. Ethnic and disability characteristics of UK film audiences
To inform its strategies to promote full audience access and participation, the UK Film Council has contracted the market research firm Taylor Nelson Sofres to survey the ethnic and disability characteristics of film audiences. The latest results, for the 52 weeks ending 17 August 2003, are shown in Tables 3.1 and 3.2. 
The survey has not been going long enough to draw conclusions over time, but we intend to be able to detect changes in these proportions in the future. 
The evidence in Table 3.1 suggests an over-representation of people from minority ethnic groups in the audiences for cinema and rental film, and an under-representation in the pay-per-view market. There are a number of possible reasons for these differences, including the urban 
concentration and younger age demographic of the minority ethnic population, and (in the case of pay-per-view) access, payment and programming issues. The type of film available may have a broader influence. For example, many specialist minority ethnic films are available only on video/DVD.

Disabled people appear to be under-represented in the cinema, rental and pay-per-view audiences, and consequently in the all film markets audience (see Table 3.2). 

This is likely to reflect difficulties in physical access, lower disposable incomes and an older age demographic. Only in retail video/DVD does the disabled percentage match the population share, perhaps reflecting the comparative convenience of retail video/DVD purchases (eg at multi-product stores).
Table 3.1: Ethnic proportion of film audiences

For the 52 weeks ending 17 August 2003

Population aged 12-74 years

	
	% of population
	% of film audience by market

	
	
	Cinema
	Rental (VHS/DVD)
	Retail (VHS/DVD)
	Pay per view
	All film markets

	White
	92.1
	87.2
	88.0
	93.0
	94.6
	90.9

	Ethnic minority
	7.9
	12.8
	12.0
	7.0
	5.4
	9.1


(Source: TNS Audio Visual Trak)

Table 3.2: Disabled proportion of film audiences

For the 52 weeks ending 17 August 2003
Population aged 12-74 years
	
	% of Population
	% of film audience by market

	
	
	Cinema
	Rental (VHS/DVD)
	Retail

(VHS/DVD)
	Pay per view
	All film markets

	Non-disabled
	85.6
	94.3
	94.4
	86.2
	96.1
	92.7

	Disabled
	14.4
	5.7
	5.6
	13.8
	3.9
	7.3


(Source: TNS Audio Visual Trak)

For reference, the relative sizes of the above markets (for the population aged 12-74) are shown in Table 3.3:

Table 3.3: Size of UK film markets

For the 52 weeks ending 17 August 2003

Population aged 12-74 years

	Market volume (millions of units/occasions)

	Cinema
	Rental (VHS/DVD)
	Retail

(VHS/DVD)
	Pay per view
	All film markets

	135.3
	134.4
	193.3
	11.0
	474.0


(Source: TNS Audio Visual Trak)
A note on methods

TNS survey a sample panel of 16,000 people, stratified to reflect the age, regional and socio-economic characteristics of the UK population. Participants record all their paid for film viewing and purchasing, and are interviewed by telephone every two weeks. TNS validates the information against other industry data to ensure consistency at the aggregate level and UK census data are used to fine tune the weighting of the survey results. The definitions of ethnicity and disability are those used in the England and Wales Census 2001.

Editorial

Research and Statistics Unit

No part of this publication may be reproduced without written consent of the authors. 
We acknowledge the kind permission of the copyright owners to use their data in this bulletin.
© UK Film Council 2003

All Rights Reserved


About the UK Film Council

The UK Film Council was established by the Government in 2000 as a new strategic agency for developing the film industry and film culture in the UK underlining the importance of film as a key part of the UK's creative industries which collectively have a turnover of close to £60 billion a year. 
The UK Film Council aims to stimulate a competitive, successful and vibrant British film industry and culture, and to promote the widest possible enjoyment and understanding of cinema throughout the nations and regions of the UK. 
www.ukfilmcouncil.org.uk
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